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OLDTOWN DISTRICT

          

 

Summary: 

The principal vision was to bring greater pedestrian energy to the district. The vision was to 
reduce vehicle presence while enhancing outdoor pedestrian spaces. This involved 
introducing parklets, retail pop-ups, improved pedestrian circulation/connectivity and 
repositioning of parking.  
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• Parklets 
The greatest percentage of participation was in response to Vision A – Parklets along 
Railroad Ave. Of the word cloud responses, the most popular word was ‘terrible.’ 45% of 
the words expressed were objectionable, with 36% supportive and 19% general in nature. 
Interestingly, 57% of the participants responded positively to the word prompts that 
supported the vision.  
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• Pop-ups 
The idea of capturing or repurposing underutilized space with temporary retail kiosks was 
captured in Vision B. Of the word cloud responses, the most popular word was ‘great.’ 55% 
of the words expressed were supportive, with 35% objectionable and 10% general in 
nature. This vision garnered strong support with 63% of the participants believing the 
vision would bring positive energy to the district with 19% disagreeing. 52% of the 
participants believed the vision would attract families with 29% disagreeing. 77% of the 
participants believed the vision would bring positive impact on existing businesses with 
10% disagreeing. And lastly 66%  of those responded believed that the visons would not 
reduce needed parking. 

 

 

 



P a g e  | 8 
 

Phase II – Vision Analysis of Oldtown, Marina, Harbor Park & Riverview Park        8/22/2024 

 

 

 

 

 

 

 

 

 



P a g e  | 9 
 

Phase II – Vision Analysis of Oldtown, Marina, Harbor Park & Riverview Park        8/22/2024 

 

 

 

 



P a g e  | 10 
 

Phase II – Vision Analysis of Oldtown, Marina, Harbor Park & Riverview Park        8/22/2024 

 

 



P a g e  | 11 
 

Phase II – Vision Analysis of Oldtown, Marina, Harbor Park & Riverview Park        8/22/2024 

• Pedestrian Experience 
Vision C focuses on enhancing one of the district most iconic pedestrian passageways – 
Bill Muniz Plaza. Of the word cloud responses 68% of the words expressed were 
supportive, with 22% objectionable and 10% general in nature. Generally, this vision 
received strong support with 84% of the participants believing the vision would improve 
the connection between Marina Blvd & Railroad Ave, while enhancing the pedestrian 
experience. 16% of those responded believed that there was better use of the space or 
that improvement was not necessary. 
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• Parking 
Vision D focused on advancing the idea of a new parking structure as presented in the 
2021 Capital Improvement Plan. The concept presented also included retail frontage. Of 
the word cloud responses 47% of the words expressed were supportive, with 35% 
objectionable and 18% general in nature. Generally speaking 58% and 74% of the 
respondents believed additional parking and retail respectively, is needed.  
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• Circulation 
Vision E focuses on elevating the branding of the city’s most precious natural and historic 
assets through signage and wayfinding. Of the word cloud responses, the most popular 
word was ‘needed.’ 62% of the words expressed were supportive, with 24% objectionable 
and 14% general in nature. This vision received strong support with 75% of the 
participants believing the vision would be great for visitors and highlight the city’s history.  
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MARINA DISTRICT 
 

                          

Summary: 

The focus here was to explore introducing a hospitality experience, the repurposing of 
existing boating berths & tennis pavilion. The visions also include expanding retail 
development and enhancing outdoor and nature experiences in the district.  
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• Retail 
Vision A proposes repurposing surface parking for expanding retail development along the 
water frontage. Of the word cloud responses, the most popular word was ‘great’. 77% of 
the words expressed were supportive, with 10% objectionable and 13% general in nature. 
Generally, this vision received stout support with 80% of the participants believing the 
vision would bring positive energy, and 74%  believe it would attract more families to the 
district.  
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• Children’s Pavilion 
The objective of Vision B is to assess the merits of acquiring and repurposing the tennis 
pavilion at E 3rd St & Marina Blvd. Of the word cloud responses, the most popular word 
was ‘no’. 49% of the words expressed were objectionable, with 43% supportive and 8% 
general in nature. Interestingly, 65% of the participants believed that this vision would be a 
great use of the space and attract  families to the district 
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• Entertainment  
Vision C focused on enhancing and expanding the outdoor entertainment pavilion along 
the waterfront. 83% of the words expressed were supportive, with 7% objectionable and 
10% general in nature. Generally speaking 83% of the respondents believed the vision 
would bring great energy to the area and enhance the evening & weekend entertainment 
experience.  
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• Entertainment  
Vision D seeks to evaluate the merits of repurposing some of the existing boating berths 
with features that would enhance the pedestrian waterfront experience. 77% of the words 
expressed were supportive, with 14% objectionable and 9% general in nature. Specifically  
80% of the respondents believed the vision would bring fresh energy and enhanced dining 
experiences along the water’s edge.  
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• Hospitality 
Vision E seeks to assess the support of introducing a hospitality feature along the 
waterfront on vacant parcel of land. Of the words used by the participants to express their 
thoughts, 57% were supportive, with 26% objectionable and 17% general in nature. 
Generally speaking at least 80% of the respondents believed the vision would attract 
visitors and be a great place for staycations.  
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• Circulation 
Vision F focuses on connecting the city’s special spaces and places through signage and 
wayfinding. Of the word cloud responses, the most popular words are ‘helpful’ and 
‘needed’. 93% of the words expressed were supportive, with 5% objectionable and 2% 
general in nature. This vision received tremendous support with 95% of the participants 
believing the vision would be great for visitors and highlight the city’s assets.  
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HARBOR PARK 
 

                                   

 

Summary: 

The focus here was to explore introducing a hospitality experience, the repurposing of 
existing boating berths & tennis pavilion. The visions also include expanding retail 
development and enhancing outdoor and nature experiences in the district.  
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• Pop-ups 
The idea of capturing or repurposing underutilized space with temporary retail kiosks is 
captured in Vision A. Of the word cloud responses, 73% were supportive, with 10% 
objectionable and 19% general in nature. This vision garnered strong support with 71% of 
the participants believing the vision would bring positive energy to the park and 64% of the 
participants believing the vision would attract families. And lastly, 76%  of those who 
responded believed that the visons would not reduce needed parking. 
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• Fitness/Health 
Vision B focuses on introducing health and fitness experiences into our public spaces. Of 
the word cloud responses 67%  were supportive, with 21% objectionable and 12% general 
in nature. This vision received strong support with 69% of the participants believing the 
vision would promote community fitness, with 31% believing there are better uses for the 
space.  
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• Connectivity 
Vision C seeks to assess the merits of introducing some form of connecting element 
between Harbor & Riverview Parks. Of the word cloud responses 79%  were supportive, 
with 12% objectionable and 9% general in nature. This vision received overwhelming 
support with 100% of the participants believing the vision would be great for enjoying the 
waterway or loving the idea.  
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• Open Spaces 
Vision D focused on enhancing trails along the waterways. 88% of the words expressed 
were supportive, with 3% objectionable and 9% general in nature. Generally speaking 94% 
of the respondents believed the vision would be great for families, and 94% felt it would 
promote community fitness.  
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• Circulation 
Vision E focuses on connecting the city’s special spaces and places through signage and 
wayfinding. Of the word cloud responses, the most popular word is ‘needed’. 100% of the 
words expressed were supportive. This vision received tremendous support with 100% of 
the participants believing the vision would be great for visitors and highlight the city’s 
assets.  
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RIVERVIEW PARK 

      

 

Summary: 

The focus here was to explore introducing new and enhanced pedestrian experiences, as 
well as upgrading public amenities. The visions also include introducing retail pop-ups, 
renovating/replacing restrooms, trails and fishing docks. 
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• Pop-ups 
The idea of capturing or repurposing underutilized space with temporary retail kiosks is 
captured in Vision A. Of the word cloud responses, 62% were supportive, with 33% 
objectionable and 5% general in nature. Generally, this vision garnered strong support 
with 63% of the participants believing the vision would bring positive energy to the park 
and 69% of the participants believing the vision would attract families. And lastly, 80%  of 
those responded believed that the visons would not reduce needed parking. 
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• Utilities 
Vision B proposes the renovation or replacement of the existing public restrooms. Of the 
word cloud responses 67%  were supportive, with 18% objectionable and 15% general in 
nature. This vision received overwhelming support with 93% of the participants believing 
the vision is a great idea and would attract more families to the park.  
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• Connectivity 
Vision C seeks to assess the merits of introducing some form of connecting element 
between Harbor & Riverview Parks. Of the word cloud responses 86%  were supportive, 
with 6% objectionable and 8% general in nature. This vision received overwhelming 
support with 93% of the participants believing the vision would be great for enjoying the 
waterway or loving the idea.  
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• Open Spaces 
Vision D focused on enhancing trails along the waterways. 94% of the words expressed 
were supportive, with 6% objectionable in nature. Generally speaking 94% of the 
respondents believed the vision would be great for families, and 88% feeling it would be 
great for families  
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• Circulation 
Vision E focuses on connecting the city’s special spaces and places through signage and 
wayfinding. Of the word cloud responses, the most popular word is ‘needed’. 97% of the 
words expressed were supportive. This vision received tremendous support with 100% of 
the participants believing the vision would be great for visitors and highlight the city’s 
assets.  
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